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ESSENTIALHEADUNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
A CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COM#

TOTAL MOBILE INTERNET
POPULATION CONNECTIONS USERS

23.84 28.77 VAR

URBANISATION: vs. POPULATION: vs. POPULATION:

79.1% 120.7% 90.0%

ESSENTIAL HEADLINES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE

TOTAL UNIQUE MOBILE INTERNET
POPULATION PHONE USERS USERS*

7.83 5.22 4.66

BILLION BILLION BILLION

URBANISATION: vs. POPULATION: vs. POPULATION:

56.4% 66.6% 59.5%

ARABLE WITH PREVIOUS REPORTS

ACTIVE SOCIAL
MEDIA USERS

19.70

MILLION

vs. POPULATION:

82.6%

are, ‘ Hootsuite
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WITH PREVIOUS REPORTS

ACTIVE SOCIAL
MEDIA USERS

4.20

vs. POPULATION:

53.6%

we .
are. . | Hootsuite-
social
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RANKINGS OF TOP MOBILE APPS AND GAMES BY MONTHLY ACTIVE USERS IN 2020

RANKING OF MOBILE APPS BY MONTHLY ACTIVE USERS RANKING OF MOBILE GAMES BY MONTHLY ACTIVE USE

UNE LINE ARENA OF VALOR TENCENT; SEA; NETMARBLE
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ECOMMERCE ACTIVITY OVERVIEW

PERCENTAGE OF It T USERS AGEC 4 THAT HAS PERFORMED EACH ACTIVITY IN THE PAST MONTH

SEARCHED ONLINE FOR VISITED AN ONLINE USED A SHOPPING PURCHASED A PURCHASED A
A PRODUCT OR SERVICE RETAIL SITE OR STORE APP ON A MOBILE PRODUCT ONLINE PRODUCT ONLINE
TO BUY (ANY DEVICE) (ANY DEVICE) PHONE OR ON A TABLET (ANY DEVICE) VIA A MOBILE PHONE

89.3% 76.6% 58.3% 809% 63.8%
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