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2012 $33.2B 91% $3.4B 9%
2013 $35.7B 83% $7.1B 17%
2014 $37.0B 75% | $12.5B 25%
2015 $38.9B 65% | $20.7B 35%
2016 $35.9B 49% | $36.7B 51%
2017 $38.2B 43% | $50.1B 57%
2018 $37.6B 35% | $69.9B 65%
2019 $37.9B 30% | $86.7B 70%
2020 $41.5B 30% | $98.3B 70%
2021 $54.2B 29% | $135.1B 71%
2022 $55.6B 27% | $154.1B 73%
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SFEEENT : =70 | 20194 | 20204 | 2021 & | 2022 F | 2023 &
ERFES 43.9% 42.2% 41.4% 40.2% 39.5%
$54.7B| $59.0B| $78.3B| $84.4B| $88.8B
BAIES 30.6% 31.5% 30.0% 30.3% 29.4%
$38.1B| $44.0B| $56.7B| $63.5B| $66.1B
BT RES 17.4% 18.7% 20.9% 22.5% 23.2%
$21.7B| $26.2B| $395B| $47.1B| $52.1B
BilES 2.2% 2.2% 2.6% 2.8% 3.1%
$2.7B $3.1B $4.9B $5.9B $7.0B
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HithEES 5.9% 5.4% 5.2% 4.2% 4.9%
$7.3B $7.5B $9.9B $8.8B $11.0B
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RIFAEEE ERBE 6 E7%WAR 11 £ 25 KATEE - 26 BLUIERNATE
ST AZI17% - $03% 14 PR7K - statista 45T 2022 FE AU ESRBUIABFRZBI = KR
ERATIH - Pl Google i#EZ 2,244.7 {83=7u&% - Meta ( Facebook ) 1136.4 {&
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F 3+ 2019 = 2022 £ Internet Ad Revenue &£ Ei#8%h

FEEEN =70 | 20194F | 20204F | 2021 & | 2022 F | 2023 &F
B 10 K{EFEE 76.6% 78.1% 78.6% 76.8% 79.8%
SWAERESLED $95.5B | $109.2B| $148.8B| $161.1B| $179.5B
11-25 R{E¥EE 7.0% 6.2% 6.5% 6.8% 7.9%
SWAERESLED $8.8B $8.6B $12.3B $14.3B $17.7B
HBRTPERESFW 16.3% 15.7% 14.9% 16.4% 12.4%

AEEALE $20.3B $22.0B $28.2B $34.3B $27.8B

HiEHER  2EEN | IAB/PwC

TEEESCBEBEE A, B =1 : BT RXRETMA ( Cost Per 1,000
impression, CPM ) EE#HEH! -
BEEBESE (Hybrid pricing model ) » EP SLERE AN ZENEEBEREE - M2

BERBES I E B EGE -

BEUEEBEE ( Performance pricing model ) #1

A EMAESZ L - £ IAB/PWC DRSS

Bl - WLE ST 67.1% - K% CPM EEMA - Sth324% - BEASRATE
BERE 0.5% - BRTEMEAN 2 BORES -
= 4~ 2019 £ 2020 FREEEEX B DHESUWASLE
2019 F 2020 &
BTRETHAEE 35.2% 32.4%
ENEE 62.9% 67.1%
BEEEE 1.9% 0.5%
RbRE - 2EER : IAB/PWC
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fio - WEREIRBOIRFIEAR - ERHATERZS T BEXF B& B
B ®BS BREEZ ERBMTENRRE  BFITEFHEEBEAU
RIHRAEED - THESH AR - B GenAl BIEESHZEITE - Al
Mol AR ENMAEIZBERESHZREMAER - ETAXERAB R - &
REEERUER > ER >R -BHSESZEAREA GenAl BIEFTTARL
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BmeERESHN  NEERESHY - FIEHREM GenAl - ETEREE - EA
ENBEERN - LRBEEFERE RESEMX - BABTIEED - IR
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( California Privacy Rights Acts, CPRA )+ 2023 T4 - W AR EHE=7
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« Digital Ad Spending Global Market Report 2024. The Business Research
Company (2024)

e Internet Advertising Revenue Report. IAB/PwC (2021)
e Internet Advertising Revenue Report. IAB/PwC (2023)
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e Internet Advertising Revenue Report. IAB/PwC (2024)
« Mobile Ad Creative Index. Liftoff (2024)



